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ABSTRACT: AS AN ALTERNATIVE TO CLASSICAL TOURISM, RELIGIOUS TOURISM OR 

ECUMENICAL TOURISM IS A WIDELY PROMOTED AND HIGHLY TOPICAL TOPIC. THIS ARTICLE 

DESCRIBES THE TREND OF RECONSIDERATION AND REVITALIZATION OF RELIGIOUS TOURISM. 

THUS, IT PRESENTS THE INTERCONDITIONING RELATIONS BETWEEN TOURISM AND RELIGION 

AS WELL AS THE ROLE OF RELIGION IN THE PROMOTION OF TOURISM AND THE PROMOTION OF 

RELIGION THROUGH RELIGIOUS TOURISM. 

IT TREATS PILGRIMAGE AS AN INCIPIENT FORM OF RELIGIOUS TOURISM AND RELIGIOUS 

TOURISM AS AN IMPORTANT FORM OF MANIFESTATION OF TOURISM. REGARDING THE ECONOMIC 

CATEGORIES SPECIFIC TO RELIGIOUS TOURISM. 

THE MAIN ISSUES ADDRESSED IN THE ARTICLE ARE: TOURISM, ACCESS AND KNOWLEDGE OF 

RELIGION, THE NEED FOR RELIGION AS A MODUS VIVENDI OF THE TOURIST, THE PLACE AND ROLE OF 

RELIGION, THE INVOLVEMENT OF THE CHURCH IN THE LOCAL AND INTERNATIONAL COMMUNITY, 

RELIGIOUS TOURISM, IMPORTANT FORM OF MANIFESTATION OF TOURISM. 

THE ARTICLE HIGHLIGHTS THAT THE INTRODUCTION OF RELIGIOUS ASPECTS IN WELL-

DEVELOPED TOURISM PROGRAMS COULD INCREASE THE INTEREST OF TOURISTS TO VISIT AND GET 

TO KNOW PLACES OF WORSHIP. 
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1.Tourism, access and knowledge of religion 

Tourism is one of the most obvious vectors of economic globalization and, at the same 

time, a very difficult one to assess. There are few phenomena that provide more eloquent evidence 

of the spatio-temporal compression of societies than the declining costs and increasing ease of 

leisure travel, and hence the growing number of citizens from almost all social classes who can be 

detached from their routine environments and experiences. There is no other activity that would 

expose so many people, from many walks of life, to such vast, immediate, and tangible contact 

with other cultures, beliefs, places, and frames of reference. 

First of all, tourism must be viewed from both an economic and a cultural and social 

perspective. While independent travel is relatively widespread, tourists traveling abroad have to 

use the services of numerous companies, large and small, domestic and international, which 

organize and coordinate travel and tourism. 

Secondly, the economic criteria define different aspects, such as: who has the opportunity 

to travel, where do tourists go, how often do they go and what do they do after arrival? In the same 

vein, economic factors shape the experience of tourist destinations, the structure of investment, the 

nature of the job market and the general involvement of a country in the world economy - as, of 

course, tourism can be and is often significant in terms of job creation. and attracting foreign 
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currency. Tourism also influences the provision of infrastructure and can be an important 

destination for foreign direct investment2. 

Third, tourism is not entirely international. Indeed, the roots of tourism as a relatively 

widespread mass phenomenon in the world are not in international travel, but in domestic ones. 

Finally, the pressure exerted by economic forces competes and partially characterizes the nature 

of the tourist's cultural experience - as it is obvious that the very presence of tourists - especially 

in large numbers, with significant economic consequences - transforms the economic and cultural 

character of the places they visit. visit. 

Almost everything that happens to us today, in our socio-human relations, in the plane of 

our conscious or subconscious, is in one form or another of an economic nature. When we see that 

prices are rising or we are witnessing a period of declining prices, when wages are rising less than 

prices, rising unemployment or declining investment we are more or less passive, we find that we 

are dealing with economic facts. Moreover, in order to earn a living - in one form or another - we 

enter into economic relations, at least because we offer our labor force and skill with the intention 

that later with our "agony" we can satisfy our needs, dreams or projects. 

Consciously or unconsciously we offer "what we have" for "what we want." We are already 

in the market conditions and we carry out our activity in accordance with its laws, bearing - of one 

nature or another - at least the effects and consequences of the relations between supply and 

demand. Also, constantly everything we “dream” or intend to accomplish takes the form of 

projects, which, depending on how well we are informed, planned and organized, take shape and 

slowly materialize. In addition, it is good to be aware, every time, that we have to solve the general 

economic problem: the resources are finite, while the desires have infinite dimensions. 

Another finding must be made: life can be considered, in itself, as a series of projects in 

which we need the partnership of family, friends, colleagues, in general those around us, the whole 

society in which we work, for to do - in the end - what we set out to do. Without realizing it, we 

always need each other. And on the other hand, looking carefully and adapting to the needs, 

expressed or glimpsed, we find with surprise that there is room for everyone, everyone is good at 

something and has a role in this great whole, system, universe. 

Tourism has always been considered a form of sacred or spiritual journey. You have to 

leave, get out of your usual environment to find yourself. Traveling for any purpose means a 

detachment, an experiment that influences and often changes. 

For centuries, the transformation of religious pilgrimages into mass movements, curious 

about culture and new horizons, making cultural edifices and liturgical holidays tourist attractions, 

has led the church to become more interested in this phenomenon of mass tourism, privileged land, 

where the church was able to carry out its apostolic mission. At the same time, in the face of the 

scale of the tourist phenomenon, the Church is aware that its religious policy must adapt to the 

dynamics of modern life and open new avenues. To this end, the Church is mobilizing to provide 
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tourists with qualified staff for this field, to arrange new places of worship to receive tourists as 

sons of God, in a fraternal community. Tourists, according to Pope Paul VI, they must be "the 

traveling messengers of Christ"3 At the United Nations Conference on Tourism, Pope Paul VI 

stated: "Tourism is concerned with religious life, its pedagogical, cultural, moral and social value" 

and "The Church cannot and must not be disinterested in such a phenomenon. vast and complicated 

”, giving new dimensions to tourism focused on religious activity. 

Moreover, the important representatives of the Church affirm that tourists have a soul and 

tourism, in the end, is an action of divine creation: “The tourist will be the hands, feet, heart and 

eyes of Christ, singing, marveling and giving thanks to the Savior ”. 

Tourism in general and cultural-religious tourism in particular represent the great 

opportunity for the European unification process; offers the possibility for people to get closer, to 

know the living and cultural conditions of others. 

2. Pilgrimage, an incipient form of religious tourism 

The pilgrimage has ancient origins, when the faithful Christians went in groups to other 

places considered sacred. 

Pilgrimage means "a journey to be united with the sacred" made for reasons of devotion or 

penance in a holy place. Pilgrimage alone is a much simpler and more archaic form of modern 

tourism, especially religious tourism. 

Religious pilgrimage is a constant of humanity. He has multiple motivations and deep 

spiritual meanings when lived intensely and understood correctly. Pilgrims are people who want 

to visit and worship biblical holy places, the tombs of martyrs, the relics of saints, miracle-working 

icons, or places where great famous clergymen live4. 

The main reasons for the pilgrimage are the following: 

a. Pilgrimage is a visual memorial of the places where the love and wonderful work of God 

for people and through people was shown in the world. The pilgrim wants to reach the holy place 

or the relics of the saint in which and through which the sanctifying presence of God has been 

shown in a particularly intense way, so that he the pilgrim can intensify his faith and love for God. 

b. Therefore, the pilgrimage is made to intensify prayer and spiritual life in general; 

c. The pilgrimage is often a spiritual act of thanksgiving to God for the benefits received 

from Him; thus the pilgrimage is in itself an act of asceticism and an offering of gratitude. 

d. The pilgrimage also includes an act of repentance for sins, being completed with the 

confession of sins and prayers of forgiveness for the salvation of the soul. 

e. Pilgrimage can also be motivated by a strong desire to receive God's help to accomplish 

important work or to be healed of a physical or mental illness. 

Pilgrimages have had a beneficial influence on the lives of individuals and peoples over 

the centuries: they have contributed to the entry and renewal of religious life, strengthened the 

identity and spiritual unity of human communities in a region, contributed to the rapprochement 

 
3 Herve Poutet, Images touristiques de lEspagne, Editions Harmattan, Paris 1995, pag. 253 
4 Bartolome Bennassar, Tourism and Pastoral. Synthesis of Theologian  for the holidays, Ed. Estela, Barcelona, 1966, 
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between different national churches and different ethnic groups have contributed to the enrichment 

of the culture of the peoples and have imprinted on the universal human civilization the dynamics 

of spiritual progress, the pursuit of the sacred and eternal life5. 

  Authentic pilgrimage is a multiple blessing for people and nations when it becomes an 

answer to the call to exhortation: "Seek peace with all and holiness without which no one will see 

God." 

 

3. Religious tourism, an important form of manifestation of tourism 

Religious tourism is a form of tourism that has existed for centuries and still retains some 

features, in terms of the actual pilgrimage, but which has evolved enormously. Today, religious 

tourism involves a high level of education and a degree of culture from tourists that allows the 

appreciation of cultural-religious objectives in terms of architecture, construction, value, spiritual 

significance and content of art objects. The pilgrimages determined by the religious traditions from 

different countries (the obligatory pilgrimage to Mecca), or those related to specific events and 

manifestations (relics of saints, miracle-working icons) are still preserved6. 

In reality, religious tourism is growing positively. Any time of the year is conducive to 

visiting monasteries, churches, managing to combine culture and religion. 

Religious tourism attracts not only the elderly or believers, but also young people who want 

to spend a holiday under the sign of art and spiritual peace. 

Religious tourism is a complex phenomenon that is constantly being transformed and 

diversified, but retaining its basic element that has consecrated it: religion 

Mecca is just one of the places of pilgrimage, an anthropic sanctuary, because there are 

many natural attractions that bite sacred and veneration. 

Religious tourism appears in the second stage of the evolution of tourism, called the 

pseudo-tourist stage, which coincides with the period of the early Middle and Middle Ages until 

the Renaissance. Religious pilgrimages went to Rome and Jerusalem for Christians, Mecca and 

Medina to Saudi Arabia for Muslims, Lhasa and the Indian and Indochina shrines for Buddhists, 

Mount Fuji for the Japanese. Religious tourism is that type of tourism that aims to visit religious 

buildings with spiritual implications. The notion of religion has developed from the understanding 

of tourists' motivations. The difference between this form of tourism and others is the religious 

motivation of tourists. The forms of manifestation of religious tourism are diverse: 

- visits to holy places; 

-  religious pilgrimages; 

-  religious camps for youth. 

Another trend of the last decades of the last century is to spend a stay near famous places of 

worship. Thus, many monastic ensembles have built their own guest houses in which they receive 

a small number of believers and in which certain rules must be observed during their stay, so as 

not to disturb the order of monastic activity. There are countless interactions and combinations 

 
5Ioan  Istrate, Tourism a phenomenon in motion, Sport-Tourism Publishing House, Bucharest, 1998, p.127, 
6 Ibidem, p 46. 
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between tourism and religion based on the relationship between the sacred place and the 

motivation of the tourist. 

Pilgrimage centers are modern means of promoting spirituality and culture in the local and 

international ecumenical context. Their role is to direct, coordinate and control the process of 

organizing pilgrimages. They offer a number of services such as: 

-  trips for Christians from the country and abroad; 

-  pilgrimages for pilgrims of other faiths, especially from Western Europe; 

  city tours; 

-  expeditions and study camps; 

- accommodation in guest houses and reception areas of the church, in Romania; 

- pilgrimage counselor; 

- information services for religious tourism. 

The modern pilgrimage is considered to be a pact that the tourism industry has concluded 

with religion7. Those who argue for fundamental differences between tourism and religious 

pilgrimage point to major dissensions. The pilgrimage is seen as a journey to holy places, meetings 

or religious manifestations. According to the church, the pilgrimage is not only aimed at 

influencing the psyche by installing peace of mind, spiritual fulfillment, but considers that one way 

to achieve this state is to whip the physical. The journey itself, to the holy places, should be a 

penance, a suffering necessary to reach a certain spiritual level. As a result, comfort, relaxation, 

fun, and other forms of entertainment would have nothing to do with the pilgrimage. Seen this 

way, the pilgrimage has too little in common with tourism. Religiously motivated tourism is widely 

promoted by travel agencies, but the question is whether this type of tourism can be carried out 

without the real participation of those in the "destinations" concerned. Most of the time, the Church 

prefers to organize these pilgrimages alone, the group to be accompanied by the priest, who during 

the trip to carry out specific activities: prayers, discussions on spiritual topics, etc. At the end of a 

tour, done according to "all the rules of the Church," a certificate attesting to this is granted. In this 

case, the collateral activities are reduced to a minimum, which makes this approach collateral to 

tourism. 

Conclusions 

Religious tourism is today one of the most dynamic forms of world tourism, being among the 

mega-trends of tourism development. This has already been understood by tourism organizations, 

governments, professional associations and even tourists themselves. Under these conditions, the 

competition of religious tourist destinations is increasing, but in the specificity of this activity, the 

human factor is the one that often makes the difference in terms of the quality of tourist offers. 

Religious tourism is one of the most effective means of intercultural exchange, offering a personal 

experience not only of the values of the past but also of the contemporary lifestyle of other 

societies. 

This is a problem for both the public and private sectors. The main objectives of the public 

sector are the conservation, restoration and development of the religious heritage of an area. 

 
7 Mihaela  Dinu, Op. cit., p 93. 
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Most of those involved in the capitalization of the religious heritage have adopted this 

attitude, understanding that the pursuit of immediate material gains will do nothing but ruin the 

invested capital. 

Cultural and religious tourism has become a factor of social balance, of mutual knowledge 

of peoples and nations as well as of the emancipation of the individual. In addition to its well-

known quantitative dimensions, it has acquired a moral dimension that needs to be favored and 

defended against negative distortions due to economic factors. 

Tourism can be a "raw material" for the religious act (knowledge and capitalization) or a 

device for receiving and assimilating the values of the religion already created. 

In the conditions in which the socio-economic way of life has more and more acute 

tendencies of generalization, the preservation of some elements with traditional specificity will 

occupy an important place in the future of the settlements included in the tourist activity. 

These are the ways of preserving a socio-cultural and religious identity, of acquiring a distinct 

personality in the local, national and world tourism framework. 

Moreover, the important representatives of the Church affirm that tourists have a soul and 

tourism, in the end, is an action of divine creation: “The tourist will be the hands, feet, heart and 

eyes of Christ, singing, marveling and giving thanks to the Savior ”. 

Tourism in general and cultural-religious tourism in particular represent the great 

opportunity for the European unification process; offers the possibility for people to get closer, to 

know the living and cultural conditions of others. 
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